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Client: Elevation Marketing Group




Client: ENT Institute
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Client: Kiddos Clubhouse
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Client: D. F. Brown & Associates
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AGL Resources 2007 Annual Report

Designed a die cut
cover that, when
closed, accurately
depicted the
company’s
environmentally
based logo and
when open,
transitioned perfectly
to a global view of
the company’s
services areas.




Atlanta Gas Light

the efficiency between natural
gas and electric.
Efficiency. Consider the Source

Immediate impact ad developed 4 % %
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Client: Atlanta Gas Light

We happen tﬂ'ﬁ-very fond of these colors.
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Ad developed for Atlanta Gas
Light connecting environmental
sustainability with our logo.
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Client: AGL Resources

B AGL Resources

oty presents

THE 2007
Employee Awards and FLAMEKEEPER

Relcognltlon Campaign. AWARDS Peter Prachthauser
This theme was

SKEEPING THE TORCH LIT THAT

augmented by animation, HTS THE PATH OF SUCCESS”
video and the printed
program shown here.




Client: Florida City Gas
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Web/Communications Strategy

David developed a methodology
for developing an online strategy.
This analysis identified goals and
success metrics prior to
beginning a communications

project. it has become a
profit center for ilgnite. R,
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The Sales Process P senvicess |

1. Within those businesses that you are marketing your services to, describe your typical ’,’,’g«;oc;;o{e 2 Please e/
contact or that person/depariment who is most influential in making the hire/no hire ' o 4
decision.

2. s this the same person who generates the demand for your services? If no, please
differentiate. (Example - John in Accounting complains about repetition and loss of
productivity. Does John seek a solution or is there a Director or Manager who heads up
this process?)

3. Is the contact person different based on services? If so, please elaborate.

4. s your sales process multi-layered (i.e. i there a sales process prior to reaching the
decision maker(s))? If so, please answer the folowing:
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The analysis also provided an

opportunity to upsell services,

depending on the responses of the
client.
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3. Interaction and Opinion
a. From Customers
i. Which parts of your web site, based on feedback from your customers,
has been most effective in generating calls or "next step” contact and
why?
ii. Which sections of your web site, based on customer feedback, have
suppressed sales or “next step” contact opportunities? Why?
b. From Sales Force
i. Based onfeedback from your sales force, which parts of the site have
been most effective in furthering the sales process and why?
ii. What comments has your sales force heard or made that would indicate
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Photography

In addition to his other talents, David has been shooting professionally for over 15 years.

His clients have benefitted from his talents in corporate and sales photography, as well as
developing imagery for promotions or events.
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